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Background 
A leading healthcare system located in the southern region uses 
online Health Risk Assessments (HRA) to identify prospective 
patients who have a high risk for developing various medical 
conditions (breast cancer, prostate cancer, stroke, and more). Early 
identification can lead to preventative care, which greatly 
benefits the patient and also reduces healthcare costs to the 
provider and payor.  

This healthcare system was using traditional methods, including 
direct mail and organic SEO, for raising awareness of the HRAs 
which made the ROI hard to determine. Their digital agency (Gray 
Digital) suggested implementing BrightWhistle for a targeted 
Facebook marketing campaign designed to identify high-risk 
prospective patients through social media.  

Challenge 
 

The end of the year was rapidly approaching, and time and budget 
were limited. Could the campaigns be launched rapidly? Would 
there be sufficient results in such a short period of time to justify 
campaign expansion in 2014? Social media also added two new 
complexities to the mix: 
 

1.  Would patients engage with an HRA in a social setting? 
2.  How would mobile affect HRA completion rates?  

Approach 
 

Gray Digital used hidden News Feed-only posts as part of 
several targeted Facebook campaigns to drive quality traffic to the 
HRAs. Success would be measured based on 3 criteria: 
 

1.  Rapid Results: Time to launch, time to results.  
2.  Cost-per-HRA: Which HRA would be most cost-effective?  
3.  Quality of the HRA: Would completion % be high? 

 
 
 

Example Campaign	  

General	  Health	  System	  

No	  ma&er	  your	  emergency,	  we’re	  ready.	  We	  have	  been	  providing	  quality	  
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For more info: 
 

Brightwhistle.com/contact 
Facebook.com/BrightWhistle 
@BrightWhistle 
(877) 941-2454 

“What	  impresses	  me	  about	  BrightWhistle	  is	  the	  simplicity	  in	  which	  you	  can	  make	  good	  decisions.”	  
	  –	  Reed	  Smith,	  Chief	  Social	  Strategist,	  Gray	  Digital	  	  	  

Over 90% of HRAs were 
completed via mobile 	  

•  Heart 
•  Breast Cancer 
•  Prostate Cancer 
•  Stroke Risk 
•  Colorectal 
•  Hip & Knee 
•  Neck & Back 
 
	  

Health Risk Assessments 	  

$4	  	  

$15	  	  
$16	  	  

$17	  	  

$19	  	  

$0  
$2  
$4  
$6  
$8  

$10  
$12  
$14  
$16  
$18  
$20  

Breast Cancer Heart Colorectal Cancer Knee and Hip Stroke 

Cost-per-Complete HRA 

220% 
     	  

Increase in  
Completion %	  

Increase in  
Completed HRAs	  

9x 
     	  

Results 
 

The initial launch of five HRA campaigns took less than 5 business days 
from concept, to creative, to post, to live results. Previous direct mail and 
SEO solutions took several months to design, implement, and measure.   
 

In addition to this rapid impact, Facebook showed dramatically faster 
and higher quality results. Using BrightWhistle enabled Gray Digital to 
specifically measure which targeting worked best for each individual HRA 
and adapt the campaign by increasing budgets in successful campaigns 
and phasing out ineffective ones. 
  

Currently HRAs are being completed at a rate of over 100 per week, and 
the success produced a multi-service line campaign expansion within the 
health care system. 
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Gray Digital is a full-service interactive agency with 
a specialization in healthcare. In 2012, Gray Digital 
established the Social Health Institute to expand 
their leadership in healthcare marketing. 


