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Background 
A global healthcare brand and nonprofit academic medical center 
developed a large social media following but needed to meaningfully 
engage an audience for their cardiovascular service line as part of a 
patient acquisition campaign. A critical part of their campaign 
included lead generation in the form of Heart Disease and Atrial 
Fibrillation information downloads.   

Challenge 
 

The client was already a healthcare leader in utilizing social media, 
specifically Facebook, but could they use social media for lead 
generation and would it be comparable to other paid digital 
marketing campaigns (i.e. Google AdWords)? Could they be 
successful with mobile campaigns and would that prove to be an 
effective channel for lead generation? 

Approach 
 

They turned to BrightWhistle to develop a Facebook marketing 
strategy designed to increase the reach of targeted posts, increase 
engagement and conversation around heart disease and atrial 
fibrillation, and provide at-risk patients with more information 
about their heart program that was ranked in the top five in the 
United States. The BrightWhistle strategy: 
 

•  Use hidden Page Post Link Ads only 

•  Target effectively using age, interest, friends of fans 

•  Expect mobile and design for mobile 

•  Track phone calls with tracking lines 

•  Optimize based on CPL and Conversion Rate 

Example Campaign	  

Facebook clicks stay in Facebook 
 

No HIT resources are needed	  
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Global	  Health	  is	  ranked	  top	  5	  in	  heart	  care	  in	  U.S.	  News	  &	  
World	  Report’s	  survey	  of	  “America’s	  Best	  Hospitals.”	  
	  

Ranked top 5 in heart care in  
U.S. News & World Report 

Health	  System	  
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For more info: 
 

Brightwhistle.com/contact 
Facebook.com/BrightWhistle 
@BrightWhistle 
(877) 941-2454 

 

Most Engaging Post	  

63% of leads were via 
mobile or phone call	  

Results of tuning and optimization	  

324 
leads per month             

Results 
 

Immediate results: In the first seven days of the campaign, 82 
leads were generated and increased success continued over the 
following three months: delivering 784 leads in the first 90 days. 
Over this period BrightWhistle optimized targeting and budgets to 
the most successful campaigns. As a result, conversions 
improved by 50% and cost-per-lead was reduced by 40%. 
These results were so compelling that it led to the addition of 
multiple service lines utilizing BrightWhistle for social patient 
acquisition. 

Expensive medical keywords prompted the client to seek alternative digital channels for Heart & Vascular 
campaigns. Facebook generated not only comparable quality, but at a fraction of the cost.  
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Engagement Quality  
 

The client was pleased to discover paid News Feed posts 
generated engaging discussions, which were overwhelmingly 
positive in nature. Not only did this improve Conversion Rate, but 
also kept cost-per-click extremely low ($.15-$.19). 

3 months, 3 posts	  

  Atrial Fib = $7.71 
Heart Valve = $17.10 
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Misc 

We understand the needs of healthcare marketing. Just as each 
patient is unique, we know that all service lines and procedures 
are unique and as a result require different marketing strategies.  
 

BrightWhistle SP3 was designed to be the only 
digital healthcare marketing platform that combines 
the best of Search (Google AdWords API Client) 
with the power of Social (Facebook Ads PMD).  
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You’ve	  been	  diagnosed	  with	  valve	  disease	  –	  now	  what?	  
Turn	  to	  the	  cardiovascular	  service	  line	  at	  Global	  Health,	  
which	  provides	  paSents	  from	  around	  the	  US	  with	  the	  best	  
treatment	  opSons	  for	  heart	  valve	  disease.	  These	  opSons	  
include	  minimally	  invasive	  surgery	  with	  smaller	  incisions	  &	  
excellent	  outcomes.	  Visit	  our	  site	  to	  download	  our	  free	  
Valve	  Disease	  Overview	  &	  Treatment	  Guide.	  

At	  Global	  Health	  we	  understand	  your	  heart.	  Come	  see	  why	  
our	  cardiac	  program	  is	  ranked	  in	  the	  top	  five	  in	  the	  US!	  

Ranked	  top	  5	  in	  heart	  care	  in	  	  
U.S.	  News	  &	  World	  Report	  


